Media Literacy and Why It Matters @

This is your brain This is your brain
on media. on media literacy.

Michelle Ciulla Lipkin, Executive Director, NAMLE https:/www.namle.org @MedialiteracyEd namle@namle.org



What does NAMLE do?
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NAMLE Membership

NAMLE is the largest membership organization

for media literacy education in the world.

Industry
Technology
Entertainment
Journalism
Public Media

NAMLE Community

ML Alliance Librarians
Core Subjects All Grade
Professional Levels

Ed Orgs Public
Research

https://www.namle.org

Educators
PK - Higher Ed
All Subjects
Formal
Informal
Edu Leaders

@MedialiteracyEd

Students Community
Middle - Orgs
Higher Ed Youth Media
All Subjects Journalism
Researchers  Film Education
Civics
Education

namle@namle.org

Policy
Advocates
Public Media
Edu Leaders




What is Media Literacy? @

L o ©

Media literacy is... The purpose is... Our Vision is...

The ability to ACCESS, to help individuals of all ages develop habits to see media literacy
, EVALUATE, of inquiry and skills of expression needed to highly valued and
CREATE, and using be critical thinkers, effective widely practiced as
all forms of communicators and active citizens in the an essential life skill.
communication. world.
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What is Media Literacy? @

Media
Literacy
Al Literacy Health literacy
Data literacy Information literacy

Digital citizenship News literacy
Digital literacy Online safety
Digital wellness Visual literacy

Ecomedia Literacy Youth media
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CORE
PRINCIPLES OF

MEDIA LITERACY

EDUCATION

The National Association for Media Literacy
Education aims to make media literacy
highly valued and widely practiced as an
essential life skill. In a mediated world, all
people are media creators and consumers
who deserve guidance on how to cultivate
mindful, empowering relationships with
media.

We view media literacy—the ability to
access, analyze, evaluate, create, and act
using all forms of communication—as an
essential literacy. Media literacy education

is the ongoing development of habits of
inquiry and skills of expression necessary for
people to be critical thinkers, thoughtful and
effective communicators, and informed and
responsible members of society. Developing
these habits and skills is vital to civic life

These core principles articulate NAMLE’s
position on media literacy education and
illuminate the complex dynamics between
individuals, media experiences, media
institutions, and the systems and structures
that shape our world. The additional
Implications for Practice document
highlights distinguishing features of effective
media literacy education. Our intent is for
these Core Principles and Implications for
Practice to build greater awareness and
help scale media literacy education in all
facets of life in the U.S.

Media literacy education:
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Core Principles of Media Literacy Education

NAMLE

Expands the concept of literacy to include all forms of media and integrates
multiple literacies in developing mindful media consumers and creators.

Envisions all individuals as capable learners who use their background,
knowledge, skills, and beliefs to create meaning from media experiences.

Promotes teaching practices that prioritize curious, open-minded, and
self-reflective inquiry while emphasizing reason, logic, and evidence.

Encourages learners to practice active inquiry, reflection, and critical thinking about the
messages they experience, create, and share across the ever-evolving media landscape.

Necessitates ongoing skill-building opportunities for learners that are integrated,
cross-curricular, interactive, and appropriate for age and developmental stage.

Supports the development of a participatory media culture in which individuals
navigate myriad ethical responsibilities as they create and share media.

Recognizes that media institutions are cultural and commercial
entities that function as agents of socialization, commerce, and change.

Affirms that a healthy media landscape for the public good is a shared
responsibility among media and technology companies, governments, and citizens.

Emphasizes critical inquiry about media industries’ roles in society, including
how these industries influence, and are influenced by, systems of power, with
implications for equity, inclusion, social justice, and sustainability.

Media Literacy Education
www.NAMLE.net

Empowers individuals to be informed, reflective, engaged,
and socially responsible participants in a democratic society.
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People who are media literate...
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...understand how
media messages impact
society, including
individual and
community ideologies.

...use tools and
processes to
ascertain
credibility.

...know what
questions to ask
while analyzing and
evaluating media.

https://www.namle.org @MediaLiteracyed  namle@namle.org



People who are media literate...
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...understand how
their own biases and
cognitive processes
shape their
interpretation of habits.
messages.

...can thoughtfully and
impactfully create
media for a purpose.

.. develop
mindful and
healthy media

https://www.namle.org @MediaLiteracyed  namle@namle.org



The Problem with “Fake News”

TODAY
1S THE
DAY
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The Problem with “Fake News” @

True or False? Real or Fake? Fact or Fiction?

https://www.namle.org @MedialiteracyEd namle@namle.org



Media Messages are Complicated

Advertising
Entertainment
Infotainment
News

News analysis
Opinion
Editorial
Public relations
Marketing
Propaganda
Fake news

280 2 20 280 2 2 200 N 7

https:/www.namle.org @MediaLiteracyEd namle@namle.org



Information Overload
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T Sirsss

‘My desire to be fwell—infOrmed 1§ currem‘ly
at odds with my desire to remain sane.”
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“One question: If this is the Information Age, how come nobody knows anything?”
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What a time to be alive!(?) @
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The future is now. @
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All hands on deck!
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All hands on deck!

Researchers

oo

“There is no

Media
silver bullet for Literacy
the challenges Edfzﬁtlf :

of digital life.” Media and Cn:?nT;e':isfy
Tech
Industry

Advocates
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Calls for Media Literacy Education

Erikson Institute
Technology in Early Childhood Center

Media Literacy in
Early Childhood Report

Framework, Child Development Guidelines,
and Tips for Implementation

Jenna Herdzina, M5, and Alexi R. Lauricela, PhD

& - 3 il "~ Anlnitial Exploration of the Diminishing Role
P IR NN i SRR RS BT | ', ,of Facts and Analysis in American Public Life

Developing
Digital Citizens

Media Literacy Education for ALL Students

COUNTERING
4 DISINFORMATION
“EFFECTIVELY

An Evidence-Based Policy Guide

Hon Bateman and Dean Jackson

Social Media and
Adolescent Health

Democracy

Consensus Study Report

COUNTERING
TRUTH

EVECTAY At et e Vet i e soci al Med i a
and Youth

EXPLORING [T -

The UsS. Surgeon General's Advisor Health Advisory on Social Media
!\I!II]EADT!#\I !I{Il-\El'fl!U‘l‘gx § ; = Use in Adolescence
MITIGATING TRUTH DECAY

Report

November 2021

Commission
on Information
Disorder

ALICE HUGUET 1 JENNIFER KAVANAGH
(GARRETT BAKER | MARIORY S, BLUMENTHAL

ASPEN

DIGITAL
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Media Literacy Education Works

Media literacy
Media literacy interventions
education helps help people to
people make more
informed health
decisions

Media literacy Media literacy
education helps education helps
young people people

https://www.namle.org @MediaLiteracyed  namle@namle.org

Media literacy
education brings
learning to life



Media Literacy Topics @

First Amendment Economics

Cancel Culture Copyright

Media Privacy Agenda

. Bias Artificial

Literacy Credibility Intelligence
. Representation Ownership

To p ICS Body Image Digital Footprint
Consumer Culture Equity and Inclusion
Data Security
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In the headlines...
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build and sustain voters trust in the integrity of the electoral process — and

with a focus on manufacturing, energy/utilities and construction.

tech companiescan help.
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In the headlines...
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The Debate Over Free Speech, GOQOD TO BE TRUE

.o . .
Dlsmformatlon and Censorshlp A doctored image of the Princess of Wales and her children has become the most captivating episode of her entire public CULTURE
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In the headlines...

Study shows ‘catastrophic’ 10-yearlow | |- « w.. Hollifiwood

for female representationin film

Despite Barbie's success, study shows that out of 2023's top 100
films, only 30 were led or co-led by women, down from 44 in 2022

0 Margot Robbie in Barbie. Photograph: PictureLux/The Hc

NEWS  FILM TV  AWARDS  LIFESTYLE  BUSINESS GLOBAL  VIDEO  MUSIC  CHARTS  LISTS

HOME > MOVIES > MOVIE NEWS

Despite Real-Life Population Growth, Latinos
Remain Silent or Invisible in Film

Movies with Latino leads also routinely receive lower production and marketing budgets, despite m|
as much at the box office and earning higher Metacritic scores than their non-Latino-led counterpal

BY REBECCA SUN (] NOVEMBER 6, 2023 8:00AM

Black Artists Say A.L. Shows
Bias, With Algorithms Erasing
Their History

Tech companies acknowledge machine-learning algorithms can
perpetuate discrimination and need improvement.

P smretarce  []

Stephanie Dinkins at work in her Brooklyn studio. For the past seven years, she has
experimented with A.L’s ability to realistically depict Black women smiling and crying.
Flo Ngala for The New York Times

Adults Are Panicked About
Teens and Social Media. These
Girls Have Advice.

Parents and public health experts have a lot to say about what
adolescent girls do on their phones. We asked teens to weigh in.
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Media Literacy Education @

Media literacy education
provides skills to thrive in
the mediated world.
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What are the challenges? @

Practitioners are

f-t ht
No standard model seli-taug

. .. Competing curricular
Relies on individuals + demands n

Lots of resources but no
overarching organization
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What are the opportunities?

Increased collaborations

Recognition of urgency I

Growing global community Growing media and tech

National approach models industry involvement

Increased policy efforts

https:/www.namle.org @MedialiteracyEd

namle@namle.org



Media Literacy In Action

L

Media literacy is...

The ability to ACCESS,
ANALYZE, EVALUATE,

CREATE, and

using all forms of
communication.

https://www.namle.org
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The purpose is...

to help individuals of all ages develop habits
of inquiry and skills of expression needed to
be critical thinkers, effective

communicators and

@MediaLiteracyEd  namle@namle.org



Media Literacy In Action

o

“Today, to be democracy
ready, all students must be
media literate.”

https://www.namle.org @MediaLiteracyEd  namle@namle.org



Thank youl

Questions?

Michelle Ciulla Lipkin
Executive Director, NAMLE
mciullalipkin@namle.org
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